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Chapter 5

Basic News Writing

Lesson #5: The two most important structures for news writing are the Inverted Pyramid and Headline structures. 
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· INVERTED PYRAMID
· most common structure

· delivers the most information in the least time

· puts most important info first to let reader decide whether to stick with the story

· editors can cut from the bottom up when there are space restrictions

· requires the writer to make judgments about which information is most important

· Lead (rhymes with need or seed):

· first paragraph of a story…a simple statement of the point of the story

· second paragraph expands some aspect of the lead with additional info

· a strong lead grabs reader attention

· addresses who, what, where and when
1. Types of Leads
2. Straight News – just the facts, doesn’t dress up info; one sentence (30 words) maximum (The mayor drowned this morning in Lake Massabesic.)

3. Summary – more than one major fact; stick with one sentence maximum (A bill requiring employers to give workers up to three months’ unpaid leave in family emergencies won Senate approval.) 

4. Blind – characters in story are not named because they are not well known (A 27-year-old plumber was killed today in a two-car crash a block from his home.)

5. Direct Address – speak directly to the reader by use of the word “you;” use sparingly (You’ll pay a little more to park on city streets when increased meter rates take effect tomorrow.)

6. Question – attempts to draw in the reader by asking them a question; be careful not to overuse (So, was it hot enough for you today?)

7. Direct Quote – starts with a direct quote to grab reader attention (“Schools we can be proud of!”  Superintendent Sue Robinson proclaimed that as the goal of a unique partnership announced this morning.)

[NITB] 7. Multiple-element – when more than one development is equally important (A flash fire that swept through a downtown hotel killed at least a dozen guests, and forced scores of people to leap from windows in near-zero cold.)

Developing the Story

· writer must decide what is the most important info, and also the second and third most important pieces

· lead paragraph informs reader and raises questions about the story (no more than one sentence, 30 words or fewer)

· second & succeeding paragraphs answer those questions

· the type of info available to a reporter dictates the order in which questions are answered

· death/personal injury usually the most important info in a story

· generally stick to 30 words or fewer per sentence
· when all interesting info has been presented…and all logical questions have been answered…stop writing!

· don’t worry about concluding or summarizing 

· Transitions – tools to tie a story together including:

· connectors – usually conjunctions…words that structurally unify the writing (and, but, or, thus, however, therefore, meanwhile, likewise, on the other hand)

· hooks – repetitive words or phrases used to give the reader a sense of unity 

· pronouns – a device to write about people and things without repeating their names 

· associations – an idea repeated within an article using different words; these tend to be very subtle

· chronology – a word or phrase that refers to time; helps the reader establish a sequence of events

· enumeration – number items in terms of importance (The fire chief said the first mission was to look for victims, the second was to rescue them, and the third mission was to put out the fire.)

1. Quotations
2. Direct – uses the speaker’s exact words within quotation marks; use sparingly

3. Indirect - may contain some of the speaker’s words but also words that the speaker didn’t use…a paraphrase, or restating in different words, of a speaker’s thoughts...don’t use quotation marks.

Most stories use more indirect than direct quotations.

Use

A. TEXT

B. to present commonly-known facts
C. QUOTES

for reaction & interpretation

Use

D. INDIRECT QUOTATIONS 
E. to supplement & clarify or to

follow up information already presented
F. DIRECT QUOTATIONS

to present new information

Attribution of a Direct Quotation: direct quote, speaker, verb

“The car overturned at least three times,” the police officer said.

“Our standard operating policy was followed at all times,” the CEO stated.
HEADLINES
· [NITB] At newspapers and magazines, writers don’t write the headlines…headline editors do.  Therefore, this chapter deals primarily with writing for the Web.

· abstracted sentences – 5 to 10 words at most – that convey a complete thought

· contain a subject and verb (or better yet, a subject, verb and object)

· a sales pitch for the story

· should be based on the main story idea

· if facts aren’t in the story, don’t use them in the headline

· avoid repetition…don’t repeat the headline in the story

· use present tense verbs that refer to past or present events

· for future tense, use the infinitive form of the verb (“to go” or “to run” instead of “will”); example: write “Ayotte to run for re-election” instead of “Ayotte will run for re-election.”

· never start a headline with a verb

· Search engine optimization requires headlines to be constructed with words that convey the exact meaning of the specific story.

1. Summaries
2. Informational – give readers an overview of a longer story…2 to 3 sentences…this style is longer than a lead paragraph

3. Analytical – give readers some interpretation of info in the story emphasizing how or why rather than who, what, where or when
4. Provocative – try to pique reader’s interest by expressing some opinion or displaying an attitude; note that this violates one of the standards of  traditional journalism, namely being neutral and objective
· Where is News Writing headed?

· The web has caused a new, unnamed form of writing to emerge.
· Writing no longer adheres exclusively to the Inverted Pyramid style.
· Today you are likely to find:
· headline
· summary
· lead paragraph
· bullet points of information
· no formal narrative structure 
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