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Chapter 7
Writing for the Web

Lesson(s) #7: “Today we are never out of touch.” (p.127)

                       “The WWW continues to grow and change and to have a

                         profound influence on our lives.” (p.124)

The Web
· is like broadcasting & newspapers, but different

· web journalists perceive deadlines differently than traditional reporters

· has unique qualities

1. immediacy – info can be uploaded within seconds…the web doesn’t require the personnel or equipment that broadcasting requires, nor the distribution issues of print

2. flexibility – accommodates a variety of formats including text, images, audio & video…the audio photo gallery marries photos with recorded commentary by the photographer

3. permanency – content is stored automatically without fear of deterioration…the identical info can be duplicated in multiple locations…content is available when users want it, not when the media producer chooses to distribute it

4. capacity – broadcasting is limited by time, print by space…the web can store vast amounts of info that traditional media can’t publish

5. interactivity – online content offers greater choice than print media… visitors can choose what they want to see and producers can track the choices

6. mobility – the major challenge that journalism faces in the 21st century is figuring out what info people want, when they want it , and how to get it to them – while making sufficient money to do so
QUICK HISTORY OF NEWS WEBSITES
· print and broadcast ignored or underestimated the impact WWW would have

· instead of investing in information-gathering, many news organizations cut back staff & services

· many traditional media gave away news content on their websites for free, training a generation of young people not to expect to pay for information

· newspaper and radio/TV websites still provide the bulk of journalistic info on the web 

· those websites aren’t generally profitable

BLOGGING (Web Logs)
· Christopher Allbritton, 2002, Iraq

· began as personal journals

· now cover wide variety of topics

· include comment functionality

· easy & inexpensive to create

· difficult to maintain (new content takes time & sustained effort)

· allow linking to other sites

· [NITB] often difficult to tell who runs the blog and what their agenda is

SOCIAL MEDIA
· social networking isn’t just a way to stay in touch with friends

· professionals use it to build an audience and to maintain professional interests

· Twitter has become a major means of gathering information for journalists

MOBILE JOURNALISM
· important, fast-growing phenomenon

· “Mobile communication is the next big thing.” (p.131)

· 2007 - iPhone introduced…consumers began to perceive the cell phone as an all-purpose communication and community-building device

· news & info must be presented in ways that fit the mobile devices people carry with them utilizing text, images, audio & video

DEMANDS OF THE AUDIENCE (since users usually know the type of info they seek)
· speed – if sites don’t load quickly (with a minimum of unwanted pop-ups) visitors won’t stay…or come back

· visual logic – design must make it instantly clear how the site is set up

· simple organization/navigation – info is layered so the deeper the user explores the site, the more info they can access

· depth – it takes continual work to gather info and present it in a way visitors want to come back

· news – web content must always be changing because static sites don’t deserve repeat visits

Backpack Journalism – a term denoting the many tools available to the journalist (text, images, audio, video) and the variety of equipment they must know how to use; this includes the variety of available hardware and software

Lateral reporting – a concept of reporting that uses the characteristics of the Web to help journalists expand their work…lateral reporting, or “thinking laterally,” requires a reporter to consider the different ways in which a story could be told beyond the written word including:

· links – allow journalists to expand the breadth of info they offer

· background, details, lists – since most reporters gather more than they can publish in print or broadcast, the WWW allows this info to be presented

· pictures – allow readers to visualize the subjects of a story

· graphics – help readers visualize info, especially numerical information

· maps – help readers understand where events occur

· documents – support a story (legal opinions, court decisions, organizational reports, investigative reports)

· audio/video – a true merger of print & broadcast

· E-polls – offer readers a question and set of responses so they can immediately respond to what they have read…while not scientific surveys they are highly popular

· Comments/Discussion Forums – popular interactive devices that allow readers to engage with content providers

· LINKING

· links can enhance the reader’s experience

· links perform a valuable service by pointing the reader to additional relevant information

· inline link – takes the words of a story and turns them into a hyperlink… should be 3-5 words at most

· link list – can appear anywhere on a page…shouldn’t confuse the reader

WEB PACKAGES SHOULD CONTAIN
1. a strong, unifying theme or idea

2. a main headline that is straightforward and rich with information

3. a design that is visually logical and easy to navigate

4. labels, headlines & subheads that accurately denote the content

5. content that is concise, tightly edited and compelling to readers

WRITING FOR THE WEB

The characteristics of good writing in other forms of media also count on the web: accuracy, clarity, efficiency & precision.

· headlines
· chief purpose is to inform the reader

· secondary purpose is to click on headline to see entire story

· third purpose is they help in search engine optimization (SEO)

· lists
· adds visual variety to writing

· aids in comprehension

· invites reader to scan the text

· usually 3-5 items in a list

· use boldface sparingly

· tags
· words or phrases related to a story

· words or phrases a user might put into a search engine

· most content management systems employ tags to categorize and index content

· are used in SEO

CONCLUSIONS
· the web is becoming (has become) the dominant means of distributing news and information
· the economics of web journalism are still uncertain
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