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Chapter 13
Getting a Job in the Mass Media

· Lesson #13: “The web has changed the way journalism is done in some important and fundamental ways.  The Web, unlike other print and broadcasting media, has virtually unlimited capacity for content.” (p.268)
The State of Journalism Today
· Newspapers have lost readers & advertisers

· Newspapers, magazines & broadcasters have lost revenue

· Government deregulation has eliminated ownership limits, allowing large corporations to buy huge numbers of radio/TV stations, forcing small owners out of the marketplace

· Technology improvements have allowed broadcasters to utilize syndication, automation and satellite delivery at the expense of local jobs

· The Web is more flexible (text, images, audio & video)

· Interactivity between journalist & consumer on the Web has shifted news from a product to a conversation
· Many media companies have not been able to adjust to these changes

· Media companies struggle with the basic question of how to earn enough revenue to offset the expense of news gathering

· Society still needs journalism but the form it takes is in flux

Attributes of a Journalist
· Personal integrity – honesty

· High personal standards

· Curiosity about the world

· Voracious reader

· Ability to utilize language – the rules of grammar, spelling & punctuation, but also the meaning of words

· Willingness to work long hours

· Ability to deliver under the pressure of deadlines
· Must be skeptical about what they see and hear
· Should be willing to ask difficult, embarrassing or uncomfortable questions when necessary
Building a Reputation (Building an Audience)
· You need to break into mass media with a web presence

· Set aside natural shyness to “put yourself out there”

· Somebody will Google you…what will they find?

· Develop a professional website to sell yourself.  Include:

· Home Page – introduces you…keep it brief, don’t get too clever

· Resume – include educational progress/status…any professional experience you’ve had…non-family references

· Interests – what are you interested in, what you’ve done, how you spend your time?

· Samples of your writing, photos, audio & video work

· Contact info (address, e-mail, phone)

Social Networks
· LinkedIn – a must for professional networking

· Facebook – turn your social network into a professional network of friends

· Twitter – have a professional account to promote your own work

· Join other professional networks to make contact with - and interact with - people in your chosen field

See the list of professional organizations you might consider joining on p.273.
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