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COMM221/MEDIA & PUBLIC RELATIONS MIDTERM EXAM

Name: ____________________________________ March 23, 2014     

1. (6 pts) Explain the differences between advertising, marketing and public relations.

2. (8 pts) A four-step process considered the backbone of PR practice is called the RACE Model.  Identify and explain the four steps.

3. (4 pts) Organizations must live by the community’s standards (also known as _______________) and social mores (also known as _______________).

4. (5 pts) What is a Video News Release?  Explain what they are used for and why; include discussion of their strengths and weaknesses.  What legal implications apply?

5. (6 pts) Organizations have numerous internal and external publics.  Using Elliot Hospital as an example, name some of its likely internal and external publics.

6. (4 pts) The practice of successful consumer relations depends on the concept of delighting customers.  Explain the concept and the four elements it requires.

7. (6 pts) Most organizations invest resources into public relations to seek one of three types of desired behavior on the part of their key publics.  What are they?

8. (4 pts) In the type of business entity known as a corporation, how much risk are shareholders subject to?

9. (4 pts) What is a PR flack and why do journalists often dislike them?

10. (4 pts) What is the first and most important public of any organization?  What are the benefits when this public is satisfied?

11. (6 pts) Fill in the blanks.  At its root, communication consists of three elements: _______________, _______________, and _______________.

12. (2 pts) Explain today’s dominant customer relations strategy.

13. (4 pts) Researchers Elihu Katz and Paul Lazarsfeld developed a two-step model of communication while studying workers at a General Electric plant in Pennsylvania.  Identify and explain the concept they developed and explain how it applies to people and the way they filter information.

14. (4 pts) Why is community relations viewed as the core of public relations programming?

15. (4 pts) Knowing which media your target publics actually read, watch and listen to, or attempting to place messages in those media using a local angle or local person, is called ______________________________________________.

16. (10 pts) Investor relations sometimes put hired management at odds with stockholders.  Contrast corporate goals with investor concerns.

17. (3 pts) Public relations professionals and the news media have different missions.  What are they, and what do they have in common?

18. (2 pts) What might be an example of a situation where employees should not be kept in the communication loop?  Elaborate on your answer.

19. (4 pts) In 1956 researcher Leon Festinger developed a theory to understand how and why people resolve conflict in what they know, think or believe.  Identify the theory and elaborate on it.
20. (10 pts). We have examined a number of fact-based case studies from our textbook.  Pick one and explain the underlying issues, what the company did well and what could have done better.

