COMM221/MEDIA and PUBLIC RELATIONS

Issue Anticipation exercise

1. In the 1990s, the pro-life movement turned radical and violent.  Their violent actions, and the public reaction to them, proved that:

a. violence is a lawless but successful strategy in public debate.

b. the public was disgusted only for a short period of time.

c. radicalization and violence will hurt the group’s cause by moving public opinion in the opposite direction.
d. the public fundamentally misunderstood the group’s position.

2. The Tobacco Institute was formed by tobacco companies to represent pro-tobacco arguments.

a.       The Institute was ineffective because:

b. it was a public relations creation posing as a grassroots organization, and it was mostly

             communicating false information.
       b.   it never received proper funding from the tobacco companies.

       c.   every argument it made to the public was effectively countered by the government.

       d.   the Tobacco Institute lost its non-profit status.

3. When there is a gun-related public tragedy that sparks public outrage, the NRA strategy is to 

      immediately:

      a.  take out full page anti-gun control advertisements in local newspapers.

      b.  make key spokespersons available to the media to downplay the tragic event.

      c.  make a public apology in behalf of all gun owners.

      d.  do nothing, lie low and wait for the public outrage to die down.

4. These Boy Scouts of America, facing declining membership and declining financial support, turned its attention to non-traditional fundraising programs for urban and ethnic audiences.  The Boy Scouts, though, have not yet fully addressed the root cause of their fundraising and membership problem and it continues to be an ongoing public relations disaster.  The root cause is:

a.  the youth of America do not want to wear uniforms.

b.  both youth and parents have lost interest in camping.

e. c.  the BSA will not allow “avowed homosexuals” to be adult leaders.

f. adults no longer have enough free time to volunteer as BSA leaders.

5. The way to avoid issues is to see them coming and to find ways to:

a. defeat the opposing side.

b. construct a strong defense.

c. reach accommodation before they become public.

d. change policies of procedures.

6. The best way to foresee how an issue might affect your company is to create:

a. a journal of planning activity.

b. multi-scenario possibilities.

c. a role-playing script.

d. a selection of press releases that can be used as necessary when the issue arises.

a. Which of the following is NOT a benefit of an Issue Anticipation team?

b. worker absentee rates fall by 20% on average.

c. supervising managers start to think broadly about implications of corporate behavior.

d. they help identify and train the company’s rising stars.

e. members interact with people they might not come in contact with otherwise.

7. Members of Issue Anticipation teams are kept motivated and interested in their work through:

a.  outing to local museums and other attractions.

b.  certificates of participation from the CEO.

c.  team reports to a formal “issue board” composed of senior officers.

      d.  scheduling of catered meals delivered as they work.

8. According to the textbook, which of the following public issues is closest to resolution?

a.  allowing or not allowing same-sex marriage.

b.  the gun control debate.

c.  pro-life vs. pro-choice debate.

d.  tobacco vs. health.

9. When a great debate over an issue breaks out, the referee frequently is:

a.  a public relations firm.

b.  elected government.

c.  a court mediator.

d.  an issues consultant.

                                                                                                                                                                 Page 2 of 2

