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Chapter 6

Key Points from Part I:

Interactive Media and the Writer

YOUR NAME: _________________________________

1. A computer-delivered communication medium that uses any combination of sound, pictures, animation and text to communicate to the user interactively is called ________________________.

2. A ___________ is the way that one element of a program is connected to another element in the same program or a completely different program.
3. Match the type of link with the appropriate characteristic:
indirect link

intelligent link

immediate link
A. delayed reaction

B. action

C. reaction

4. Structure, interface, map, organizing metaphors, and input devices are all part of ___________________________, which determines the broad conceptual approach to an interactive project.
5. The designer and writer must develop specific interactive devices that will make users aware of the interactive possibilities they have created.  List five such devices.
a.

b.

c.

d.

e.

a. List four types of writing the interactive writer must be able to master.
6. ______________________ is a particularly useful way to visualize an interactive program for clients and production team members.

7. There are a wide variety of script formats including single-column and multicolumn scripts.  One of them is called a “walkthrough.”  Define it.
8. Another variety of script describes the structure and key elements of a project in text similar to an essay or short story.  It is written in the third person…present tense…is visually written…and capitalizes things like CHARACTER NAMES, SOUND EFFECTS and TECHNICAL DIRECTIONS.  What type of script is being described?
9.   Another type of script is used in conjunction with a flowchart and helps explain content and navigation top the client and creative team.  It spells out the project title, image use, text, links, navigation and functionality.  What type of script is being described?
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