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CHAPTER 12: CRAFTING

A USER EXPERIENCE

User Experience Expectations

· Does the site have a consistent look?

· Is the design helpful or hurtful?

· Is the content easy to find and access?

· Is the content well structured?

· Is the site reasonably quick to load?

Consistent Navigation

· It is disorienting for visitors if each page has a different look and feel.

· Each page should have a dependable global navigation that doesn’t change…or move.

Visual Design Elements

· Does the site theme detract and distract…or reinforce the persona you hope to portray?

· Colors evoke different feelings:

· blue instills trust

· orange suggests new technology

· pink is often used for site’s addressing women’s issues

· Visual Design is often a matter of personal preference.

Site Load Times

· Should be a consideration when developing a site.

· Always optimize graphics for size and format.

· JavaScript shouldn’t be the core of your design…each new effect you add increases the load time for visitors.

Search Engine Optimization (SEO) – how to get a site discovered by search engines

· Site organization is critical to visitors and search engine spiders.

· Headers matter.  Make them concise & descriptive…use action words.

· WP permalinks are a good tool; make them meaningful & descriptive.

· Spiders aren’t too bright…they don’t care how pretty or cool a site is; they only care about indexing content.

· Utilize HTML header commands to aid SEO: 

· <h1> usually reserved for the name of the site

· <h2> likely the page title

· <h3> probably a subject or paragraph heading

· Images (graphics & photos) should always have an <alt> attribute…the spider can’t see the graphic but it can index it.

Duplicate Content

· Multiple paths to the same content may result in spiders diluting your ranking.

· WP encourages duplicate content.

· Google’s crawler had built-in logic to try and determine the nature and cause of duplicate content.  It does its best to reinforce the primary source of the content (and how to minimize a secondary source like a print version).

· Google & Bing both have webmaster tools to maximize SEO.

Robots

· robots.txt files provide guidance to search engine spiders on what should not be indexed

· instructions look like this: Disallow: /wp-content/plugins/
Trackbacks & Pings

· Trackbacks – a validation of your content by other sites…by default, WP groups comments & trackbacks together

· Pings – notify other sites when new information is published… WP pings an update service (like Ping-O-Matic) that old content has been updated or new content has been added.

· Pinging is a good way to drive traffic to a site.

HTML5 – the next iteration of hypertext markup language

· Allows for new tags like <header>, <footer>, <nav> & <article>.

· Older browsers do not recognize HTML5 tags.

CSS3 – the next iteration of styling websites with cascading style sheets

· A major feature is media queries that enable designers to tailor a site to specific screen resolutions.

· This results in a new type of mobile website experience.

Weaknesses of the Default Search

· The default WP search has serious deficiencies on large sites.

· Results are sorted by date with the most recent first.

· WP doesn’t rank older posts as high even if they have better content.

· WP only searches post content and page content…it doesn’t search headlines, comments, links, categories, tags or any other content.

· WP searches don’t use Boolean syntax like AND, OR, IF.

· The solution is to find an existing plugin to create a more robust search function…or write your own. 

Responsive Design

· First proposed in 2010.

· Uses the media queries’ functionality of CSS3 to reformulate layout & design to the screen size of the user’s device.
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