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CHAPTER 14: WordPress as a Content Management System

CONTENT MANAGEMENT

· refers to a wide array of software tools & systems

· usually includes multi-author editing & version control

· may include:

· access control

· audit performance

· repository functions

· community sharing if documents

· is typically applied to the systems used to build e-commerce sites with online catalogs & customer interaction

· blog engines are a form of CMS

WHY WP IS A FIRST-TIER CMS

· simplicity – WP can be simple or complex to match user skill & deployment requirements

· flexibility – WP handles many functionalities (simple reverse-date entries…hyperlocal news sites…fixed & dynamic content…vacation destinations

· extensibility – numerous plugins are available to create a huge variety of visual styles…integrate numerous content types…and simplify the process of displaying HTML

WHEN NOT TO USE WP

· handling rich media – not suitable if you need to tag & index video files or search extensive images

· backend for rich Internet applications – the latest generation of mobile clients expect to talk to a backend data repository, not a full-featured website

· simple storefronts – not suitable if you need a shopping cart, payment systems, product catalog or users just need to click & buy

· event & calendar focus – not suitable if you need to manage calendars, event registrations or notifications to members about upcoming events

· force-fitting a solution – if you have to modify the WP Core, you’re doing something wrong…or WP is the wrong solution

· plugin overload – too many plugins slow the performance of the site and make it more fragile

FEATURES OF CMS

Workflow & Delegation

· enables authors with minimal technical expertise  to control the editing & publishing process

· simplifies content creation & management

· allows allocation of roles (who can publish or edit)

· allows revision history in the post portion of Dashboard

Content Organization

· handles multiple, complex types of content & choosing the appropriate display patterns for each

· standard examples of posts on a commerce site:

1. create a post for each product you sell…allow user feedback comments & recommendations

2. create a category or tag for each product on the site…organize posts about the product

3. create help sections for each product…provides guidance to users looking for help

· a good narrative hook on a home page engages users

· embed featured content pages on the home page …the top third of a site’s content area is called the hero spot
· multiple hero spots in a slideshow are a good way to hook users with another idea if they don’t like the first one they see

Interactivity

· typical functions include mailing lists, forms, discussions & commerce

· the simplest content discussion type is comments on posts (forums or bulletin boards)

· many plugins are available for creating contact forms but full-featured sites will grow beyond the capability of plugins

· WP has at least a dozen shopping cart & checkout plugins

Other CMS

· WP can feed other systems like Drupal
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